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Alamy Pays Over $20 Million to Contributors in 2008

Posted February 4th, 2009 by Jim Pickerell

In 2008, Alamy paid its contributors $20.8 million of $31.5 million in gross sales. To help photographers
and agencies understand where their sales and return per image stood relative to others represented by
agencies. This information demonstrates that there is no right answer to the age-old question of loose
versus tight editing.

Of the top photographers, there were 69 with fewer than 10,000 images and 31 with more. The former
had an average gross return per image of 313, while those with larger collections only averaged 33.
{Contributors received about 66% of these numbers.) Howewver, the average total annual revenue for
these two groups was 346,083 and 359,027, respectively—not a significant difference, despite the wide
variation in the average gross return per image.

Alamy pointed out that among the 10 highest-earning photographers, there were two whose approaches
could not be more different. One has fewer than 6,000 images and an average annual revenue of 517
per image. The other has almost 60,000 images and averages 32 per image per year. Thus, the two
made similar amounts of money—one with a large catalogue of wide and varied subject matter, the other
with a tightly edited collection of iconic images.

Among the top 100 agencies, only 22 had fewer than 10,000 images; 78 agencies offered more. The
average gross return per image for the former was 514, while those with more images averaged 33.10
per image.
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